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Agriculture.
Marketing or-
ders, paid adver-

tising.
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7 USC 602,
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7 USC 608c.
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PUBLIC LAW 89-330-NOV. 8, 1965 [79 STAT.
METHOD OF PAYMENT

Sec. 802. Payments under this Act to any individual or to any State
or Federal agency, institution of higher education, or any other orga-
nization, pursuant to a grant, loan, or contract, may be made in install-
ments, and in advance or by way of reimbursement, and, in the case of
grants or loans, with necessary adjustments on account of overpay-
ments or underpayments.

FEDERAL ADMINISTRATION

Skc. 803. (a) The Commissioner is authorized to delegate any of
his functions under this Act, except the making of regulations, to any
officer or employee of the Office of Education.,

(b) In administering the provisions of this Act, the Commissioner
is authorized to utilize the services and facilities of any agency of the
Federal Government and of any other public or nonprofit agency or
institution, in accordance with agreements between the Secretary and
the head thereof.

FEDERAL CONTROL OF EDUCATION PROHIBITED

Sec. 804. (a) Nothing contained in this Act shall be construed to
authorize any department, agency, officer, or employee of the United
States to exercise any direction, supervision, or control over the cur-
riculum, program of instruction, a(gnust' istration, or personnel of any
educational institution, or over the selection of library resources by
any educational institution.

(b) Nothing contained in this Act or any other Act shall be con-
strued to authorize any department, agency, officer, or employee of the
United States to exercise any direction, supervision, or control over the
membership practices or internal operations of any fraternal organiza-
tion, fraternity, sorority, private club or religious organization at an
institution of higher education (other than a service academy or the
Coast, Guard Academy) which is financed exclusively by funds derived
from private sources and whose facilities are not owned by such
institution.

Approved November 8, 1965.

Public Law 89-330
AN ACT
To amend the Agricultural Marketing Agreement Act of 1937 to permit market-

ing orders applicable to various fruits and vegetables to provide for paid
advertising.

Be it enacted by the Senate and House of Rgfépresenmtéves of the
United States of America in Congress assembled, That the Agricul-
tural Adjustment Act of 1933, as amended, and as reenacted and
amended by the Agricultural Marketing Agreement Act of 1937, as
amended, is further amended as follows:

(a) Section 2(3) is amended by inserting “such container and pack
requirements provided in section 8(c) (g%(H)”, immediately after
“establish and maintain”,

(b) The proviso at the end of section 8¢(6) (I) is amended by insert-
ing: %, carrots, citrus fruits, onions, Tokay grapes, fresh pears, dabes;

ums, nectarines, celery, sweet, corn, limes, olives, pecans, or avocados’
immediately after “applicable to cherries™.

JE”.EZ%’EESQE&? Approved November 8, 1965.
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